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Eight ways to support your local paper

THE BRUNSWICK NEWS

1. Do you love your news-
paper carrier? This change of
one less print day per week
affects him or her the most.
They will be losing a deliv-
ery day, which will be good
for actually being able to
consider some weekend time
to get away for their families,
but their weekly pay will be
reduced. As an independent
contractor — they get a por-
tion of the 52 cents in the cost
of your newspaper delivered
to your house. Please con-
sider giving your carrier a
tip this year with Christmas
around the corner. Usually a
carrier will provide you with
a Christmas Card and his or
her address. If you would like
to tip your carrier through
our office, please call Rene,
Jessica or Yvonne.

2. We have traditionally
kept our subscription prices
at a great value to allow for
a strong audience that is in-
formed. The more informed
in a community — the stron-
ger our community will be.
We would love to have your
help to further this audience.
If you love your subscription
to The Brunswick News and
what it provides you — please
tell a friend and have them
sign up. Let us know that
you sold a subscription and
we will give you a colorful
comic umbrella. You may
also give a subscription to a
friend or we can provide a
subscription to an individ-
ual or family we identify as
a perfect candidate to read

the community paper. With
Christmas around the corner
a subscription to The Bruns-
wick News makes a great
gift! A local realtor — who
gives a subscription to her
new homeowners — after
putting them in a new home
— tells us that a subscription
becomes a gift for a lifetime.
Past clients thank her years
after her sale for their sub-
scription that keeps on giving
to them...by keeping them
informed of what is going on
in their community. If you

give a subscription — you
will also receive a free comic
book umbrella.

3. As a reader of The
Brunswick News we en-
courage you to let businesses
know when you are in their
store and you have seen an
ad in your paper. Please tell
them you saw their ad in The
Brunswick News.

4. We are grateful to our
loyal advertisers. We know
with a strong message and
our loyal and informed read-
ership that has remained
stable in challenging times
in print and has grown
online by 1,200 new sub-
scribers since the advent of
COVID-19 and now tops out
at 65,000 unique online vis-
itors and up to 30,000 print
readers on a given day — that
advertising in The Bruns-
wick News is effective. As an
advertiser, please encourage
your friends to give one of
our advertising executives a
call — Jenn Agnew, Kasey
Rowell and David Colvin.

5. Become a part of Local

Matters. Take notice of our
Local Matters campaign ads
running in The Brunswick
News and out in the com-
munity on our sales racks!
Let us know if you love or
you know someone that
loves The Brunswick News!
Whether you are a reader, an
advertiser or see our Local
paper while passing through
town we would like to hear
your good news to share
about The Brunswick News!

6. Inquire about our News-
papers in Education Program
and becoming a partner or
a participating teacher. The
Brunswick News partners
with local businesses and
individuals in the communi-
ty to provide funding neces-
sary for the delivery of The
Brunswick News to over
100 classrooms from kinder-
garten to college in Glynn
County for an entire school
year. Teachers that use this
program as instruction in
their classrooms stand by this
20-year program as a strong,
engaging teaching tool be-
tween teachers and students
to cover a wide range of their
teaching subjects that include
math, science, history, cur-
rent events, persuasive writ-
ing and grammar.

7. Submit your news. Please
always let us know when you
are aware of a potential news
event happening. We may not
always have the resources to
pull the coverage off, but we
do rely on information and
sometimes we may not know
what is going on at a school
event, community event, etc.

today and get a
free online

subscription.
912.265.1104
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unless you are our eyes and
ears. We do earnestly con-
cern ourselves with trying
to be there for everyone. We
know this is not possible, but
it is our goal. When we can’t
cover something — we pro-
vide open space for submis-
sion of news by participants
at an event that qualifies.
Today’s phones provide for
quality photos that are essen-
tial in publishing and then
always names should be in-
cluded in your submission
from left to right. A photo
in print still means a lot in
this day an age. The readers
that read our community life
pages are some of the most
connected people in the com-

munity. They are informed
beyond most and truly have
a pulse on our community.
Please help us by telling us
about your events and sub-
mitting your own news —
whether for our business, life
or sports pages.

8. Sign up for our email
newsletters at no charge.
We have one for Sports and
our main news that gets
published every morning
at 6 a.m. and drops in your
email box. You get a listing
of what some of the top sto-
ries are in The News for that
day. It’s a great way to stay
on top of your local news
and it connects you directly
to  thebrunswikcnews.com.

And it is a must. You have to
be signed up for our break-
ing news e-mail letter. This
provides you breaking news
coverage during the day and
the weekend. A breaking
news item can come at any-
time in your email box. Our
newsletters are very popular.
Currently we have right at
15,000 emails each newslet-
ter reaches. Please go on line
to  thebrunswicknews.com
to sign up or call our office
for further direction. If you
are an advertiser looking to
expand your reach call Jenn
Agnew to learn more about
availability in tailoring your
message to our newsletter
readers.

LOCAL
MATTERS

What is the value of The Brunswick News

from a local perspective?

burning.

There is

City and

The NEWS is a part of our

life at Jekyll. I start my day
with it. I value the local

paper and am grateful to you
and your forebears for your
commitment to keep the flame

NEWS is called a local paper;
It provides a great update on
whats going on in Brunswick

news, sports, arts and culture.
It’s all there.

— Ken Yager
Tennessee

38 year reader of
The Brunswick News
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